
KIMUSTUDIO breaks the boundaries of the world through content.

: Vision

“ Equal opportunity for sharing artistic talent ”

: Business Model

Creative DesignCreative Lab BridgeMarketing
& Content

Education

Artists with developmental disabilities receive 
equal opportunities and participate in various projects 

as professional designers using their talents.

2019
Brand Design

BREWGUTU
x KIMU

2020
Collaboration

KOMSCO
x KIMU

2020
Collaboration

FERRERO ROCHER
x KIMU

2020
Collaboration

SAMSUNG
x KIMU

B2B Service
for ESG Management

B2B Service
for Disability Employment

B2C Artwork
Sales Service

: Solution

1. Trendy ESG Campaign

Collaboration Exhibition

Branding Marketing

Goods Campaign

2. Total Processing Capability

3. More than doubles in size
every year

1. Corporate, disabled, 
KIMU Win-Win recruitment
partnership

2. Stable fixed revenue
generation in a clear market

3. Creating an Impact

4. Extensibility for global market

1. Product-Market Fit in the
Low-End Art Market

- 10 sales per month –
steady sales growth

2. Art Management Business

- Expanding into a platform
business that connects
collectors, fans, and artists

Job Training System

Discovering a Talent
1. Meet with developmental disabilities worldwide, in person
2. Reserch on artistic talents by Disability type

(intellectual disability, autism, down syndrome...)

Enhancing Skills
1. Job Etiquette Education
2. Enhancing Skills through KIMU’s Curriculum
3. Tailoring Job Opportunities to Artistic Traits

Becoming a Designer
1. Growing into a professional designer.
2. Collaborating with non-disabled designer. 

Work Collaboration System

Designer Kim +

Art
Directing

Kimu
Bank

Designer Jeong Designer Kwon

Designer Seo Designer Song Designer Lee

: Business Status : Team

2018 2019 2020 2021 2022 2023 2024E (Unit : USD)

33,510
69,700

212,000 208,000

454,000

720,000

$1,000,000
Expected Sales

(85% YTD)

400,000

600,000

13x
In 5 years, Revenue grew
This year’s revenue will double
compared to last year

Jangwon Nam _CEO
- Kookmin Univ. Bachelor in Ceramics
- Social Campaign Creative Director
- Formaer CEO of design agency Goodis
- 10 years of design education for people with developmental disabilities

Jinju Park _COO
- Dankook Univ. Bachelor in Creative Writing
- Former Head of the Child Abuse Prevention Campaign

of the Ministry of Health and Welfare
- Former CEO of Marketing Agency J&Communications
- Awarded the 2021 Presidential Cup Enterpreneurship Competition

www.kimustudio.com @kimustudio blog.naver.com/wowkimu hello@kimustudio.com 070-4159-6789



BUSINESS FOR BRANDS & PROMOTERS

Quality is no longer a subjective factor
with Briphy

Briphy’s Mission Competitive Edge

Performance

REVENUE STREAM SEA CLIENT LIST

PORTFOLIO

Team

Global Business Solution

1.

Briphy is the exclusive
partner of Gushcloud, 

SEA’s largest influencer 
marketing agency.

EXCLUSIVE
PARTNERSHIP:

2.

Top etnertainment/
production/offline 

infrastructure network

NETWORK /
INFRASTRUCTURE:

3.

Experts from US, SEA,
and Korea

GLOBAL
TEAM:

For Brands

For Promoters

Brand
Ambassadorship

Celebrity
Booking

Video
Production

Content
Marketing

Sponsored
EventPhotography

Concert Festival Sponsored
Event

Sponsorship
ArrangementFan Meeting

CONNECTING ASIAN AUDIENCES, BRANDS AND PROMOTERS TO KOREAN CELEBRITIES

Andrew Shin Co-founder & CEO
Studied at Northwetsern Univ. 
Former associate of APAC Investors and SeAH Steel Holdings, 
a conglomerate in Korea

Kevin Seo Co-founder & COO
Former PD from TvN, a major broadcasting station in Korea

TK Kang CBO
Studied at Indiana Bloomingtonm. 
Led Goodoc, a healthcare platform, to go public
through an IPO as CBO 

Hugh Han CTO
Directed Samsung project for past 10 years 
in a major SI company in Korea

Carl Chung  PM  
Former COO of Wattsign, electronic signature SaaS service

Matt Chung  PM
Former director of Motz, a major offline agency in Korea

Daniel Ka  PM
Studied and worked in Singapore as
a former associate of a K-pop offline agency’s Singapore office

V/Jackie Chan

V

Hyunbin

www.briphy.com @briphy.kr +82-2-6925-4411 15, Hyoja-ro, Jongno-gu, Seoul, Republic of Korea (03044)
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Mission Competitive Edge

Freedom in Global Music Investments

Business Model

Performance Team

Your Playlist, Your Asset

Production Gogeum began with the goal of bridging the gap between various 
music genres and the public.

Expanding its reach to include music distribution(SOUND PRESS) and 
entertainment, striving to contribute to the diversity of Korean popular music 

and the global success of artists across different genres.

With the increasing purchasing power and loyalty of K-POP fans abroad, we 
plan to launch SOUND POUCH, an investment platform for sound recording 

rights that enables fans to support their favorite idols/artists
and receive returns, with our initial target being the Asian market.

Building a global community of independent artists and music enthusiasts

SOUND POUCH offers a service where international investors can freely invest in
Sound Recording Rights worldwide.

Direct Contracts and Simplified Settlements
Through direct agreements with platforms like Melon and Genie, we efficiently handle 
royalty payments, eliminating unnecessary processes and duplicate fees to provide 
predictable monthly earnings.

Short-Term Music Investments
Reflecting current trends favoring short-term liquidity investments, SOUND POUCH 
introduces a different form of music investment compared to traditional long-term 
strategies.

Streaming Platforms

Music 
Distribution

Platform 
15% fee

Music 
Investment

Platform

Fans /
Investors

Artists /
Rightsholders

Payment for
Sound Recording Rights
is made every month

Transfer ownership of
a portion or all of

Sound Recording Rights
for a period of 1 to 3 years

Investment in Sound 
Recording Rights

Settlement of investment
funds 5% fee is charged

Monthly earnings are distributed
according to the percentage of
the investment made 1% fee
is charged

Gain entry to events exclusively for investors
Private Q&A sessions, discounted concert tickets, and album purchases...

Higher Returns
SOUND POUCH distributes profits from high-yield Sound 
Recording Rights of music copyrights, yielding over four times 
the income of Composition Rights.

Go beyond the limitations of the Composition Rights Investment BM

Direct
Direct operation of content distribution and exchange 
eliminates unnecessary processes and fees through direct 
contracts with service providers.

Boundless
Investment in Sound Recording Rights is independent of 
copyright associations, thus not bound by their regulations. 

Global
K-pop fans worldwide can freely invest; global Hallyu
fans total 178 million, including Japan where donation 
culture is natural in fan communities.

Easily invest in global music Sound Recording rights through 
SOUND POUCH. A creative economy ecosystem where global musicians 

and fans can circulate through "profitable donation-
based music investment products."Currently holds 7,000 music assets.

Initial Investment
The existing Composition 
Rights investment market 
focuses on music that have 
already been released, 
typically trading at a point 
where profits decline after 
reaching their peak.

Marketing
Cross-business synergy 
effects

SOUND POUCH offers the 
opportunity for early 
investment
in the potential of upcoming 
new music releases.

Production Gogeum 
provides music 
promotion and marketing 
that helps increase 
investment returns.
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Graph displaying album's
virtual revenue by year

Price

4     5     6     7     8     9     10     11     12

Marketing in progress

Price

Month

(10,000 won)

Sales 2021 254,329,478
KRW

2022 510,408,044

2023 1,145,759,758

Fundrasing
KRW

110,611,040 75,788,400 130,719,800

20212020 2023

Jonghun Jo / CEO
- Korea National University of Arts - Korean Traditional Arts'
- The Academy of Korean Studies - Musicology
- Judging panel member for the Edaily Culture Awards from 

2020 onwards

Dongwon Cho / Branch CEO (Tokyo)
Intelligence Asia Inc

Changyub Han / CTO

Suji Koo / COO
Sangmyung University Department of Music/Education

Yuna Seo / Planning
Western Sydney University - Bachelor of Arts

Ryunkoo Koh / Artist Management
Yonsei University - Social Physical Education

Hadong Pyo / Operation
Sun Moon University - Japanese Studies

Hyejin Ahn / Marketing
Hanyang University - Chinese Studies

Seulbi Gu / Finance
Dong-Eui University - Intl. Tourism Management

www.soundpouch.com







Work Area Competitive Edge

Performance Team

/noun/ a collective that captures the emotions, 

the music, and inspiration of the stage and

invites others to take part in the ever-changing 

future of the performing arts.

What. You. See. On. Stage:

2022

2023

2024(E)

Revenue

[     ]
Investment

A
2022

Certification

Venture Enterprise Cert. Small Giant Company Cert.

Business Model

K-Musical Mega IP

15th anniversary

K-Musical Mega IP

Julia Ock’s first live capture

K-POP artist documentary

Global OTT license (TBD)

Co-production with China

Chinese Mega IP production

Product
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PERFORMANCE CONTENT OTT PLATFORM

HERO

ELISABETH

AILEE

POETIC DANCE

Digital Production Service

Performance Content OTT

Global Distribution Service

Performance IP OSMU Biz

Business &

Digital Transformation

of Performance IP

Collaboration with studio film crews 

and the implementation of ACES

used by Hollywood studios and Netflix

Sales in over 80 countries 

through a network of partner distributors

with an expertise in performance content

Sustainable revenue stream through “ILLUON,”

a performance content platform developed

in collaboration with OnDemand Korea

(1000 KRW)

1,033,642

1,150,000

793,432

Film major at Wellington University.

15+yrs producing performance films

WYSIWYG Studios CEO (2016~2024)

Korea’s 1st generation CG/VFX Leader

Kwanwoo Park / CEO Dongwon Lee / CEO

Intelligence Realization Vision Connection

Psychology major at SNU 

10+yrs producing global content

Yeji Shin / VP

A2Z Ent. Chief Director

WYSIWYG Studios CEO

Ingyu Park / VP

Business Strategy
Finance & Accounting

Digital Content
Production

Branding
Visual Strategy

Content Sales
Promotion & Marketing

Premium quality production service that 
transforms stage productions such as 

musicals and concerts by utilizing cinema 
storytelling techniques.

An OTT platform that is a collection of 
popular international performance content 
as well as a wide variety of theme-related 

documentaries and masterclass series.

Cinema and VOD distribution of K-
performance content on a global scale. 

Domestic distribution of popular overseas 
performance content.

Development of new revenue streams 
based on performance IP content, 
with license deals occurring both 
domestically and internationally.

Cinema Post-Production Workflow

Global Distribution Network

OTT Platform "ILLUON"

K-POP ARTISTS MUSICALS CLASSICS

CINEMA / GLOBAL OTT / OVERSEAS SALES / INT’L EVENT CINEMA

2024 LINEUP

Live-performance Film

Live-performance Film

Documentary Film

Contemporary Dance Film

Cinema premiere Aug. 2024

IPTV pre-sales complete

Cinema premiere Sept. 2024

IPTV pre-sales complete

Available for delivery 2024-4Q

Sales through int’l content markets

Distribution rights in USA/KOR

Target Chinese diaspora as main

audience

에일리
다큐멘터리

Series

1,500,000,000 KRW
2023 2023

@wys.en.scene ypluss@wysenscene.com +82-70-8667-3871 2F, 16, Eonju-ro 170-gil, Gangnam-gu, Seoul, Republic of Korea




